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Warm up Ideas

How many?

The group sits in a circle, taking in turns around the circle each person shouts out the name of a chocolate bar, if they can’t think of one they shout “pass” and the next person carries on. How many chocolate bars did you come up with? What are people’s favourites? How many companies make these chocolate bars?
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Activities

Purpose: To increase critical awareness of where chocolate comes from, who makes it and the fairness trading relationships.

Dividing the bar 
When you buy a bar of chocolate who gets the money for it?

What to prepare: 50p in pennies for each team, pens, and paper
How to run it

· Divide into Teams – Each team is given a purse with 50 pennies in it.

· Each team needs to decide how much of the 50p the following people should have: The ShopKeeper, The Chocolate Factory Owner, The UK Tax Inspector, and The Cocoa Farmer. They should share it down and explain to the other groups why they have given them each amount.

· After each team has presented how they have divided the money up and discussed their reasons give them the following answers: 


Shopkeeper keeps 11p and has to pay a further 7p to the UK Tax Inspector. The Chocolate Factory Owner who processes and distributes the bar of chocolate gets 22p. Finally the Farmer receives just 3p. The left over money pays for non-cocoa ingredients.

As an extension: Think about why each person needs to be paid? Do they think that the amount they are paid is fair?

The Shopkeeper needs to pay rent, transport, staff and make a profit to live. The British Tax Inspector needs taxes to pay for services like schools, hospitals etc, The Factory Owner needs to maintain the factory, buy ingredients, pay staff, transport and make a profit. The Cocoa Farmers need to buy tools, fertiliser, need to make a profit to improve the farms and for their whole family to live. Remember the annual crop from one tree makes just one kilo of cocoa – that’s a lot of hard work.

(adapted from Activate, Guiding Magazine, February 2001)

Chocolate quiz 
How to run it:

· Divide the group into team – they could write the answers, have a buzzer each, take in turns to answer etc.

· Give the opportunity for questions, comments or reactions after each answer

· After all the questions read Ricardo’s story to give an idea of what its like to be a young person involved in the production of chocolate we eat.

· Discuss how they feel about buying chocolate and whether the quiz and story make any difference.


The Quiz Questions:

1. From which plant or tree do we get chocolate? 

a) Cocoa tree  b) Cacao tree   c) Cocoa plant

2. From which Country does the UK and Ireland get most of their cocoa?

a) Ghana   b) Brazil   c) Malaysia

3. Three companies are responsible for over four-fifths (84%) of all chocolate in the UK. Which are they?

4. Which is the best selling chocolate bar in the UK?

5. Nestle – Rowntree products make up about 28% of the chocolate market. How many acres of cocoa plantations do they own?

a) one million   b) six million   c) none

6. During the last 10 years, the price of chocolate has gone up by two thirds. Roughly, has the price of cocoa on the world market…

a) doubled   b) halved   c) stayed the same

7. If selling chocolate is more profitable than cocoa beans why don’t countries like Ghana make chocolate?

a) Its costs more money to transport it to other countries

b) They can’t afford chocolate making equipment

c) It would melt in the hot climate

8. The import tax set by the European Union on cocoa beans is 3%. What is it for chocolate?

a) 8%   b) 12%   c)16%

(From the GAPP Pack and originally Youth Topic Number 7 Christian Aid, Cafod & SCIAF)

Further Information

GAPP is the Global Awareness Partnership Project. You can find out more about it at: www.gapp.me.uk All of these activities are from ‘Bridging the GAPP’ the GAPP activity pack available from the International Office (020 8433 7119 or international@scout.org.uk )

GAPP can provide activities, resources, information and weblinks on Fair Trade (The Spending your money module) and other topics including the environment, Healthy Living, It’s not fair (global inequality and injustice), One Wrong Step (landmines) and In sight (dealing with blindness).
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FAIR TRADE


Ensures that producers in developing countries get a better price for their goods, workers and farmers are entitled to a minimum wage and a safe place to work.





SOME FAIR TRADE BRANDS TO LOOK OUT FOR:


Divine


Dubble


Equal Exchange Chocolate


Green and Black’s


Maya Gold


Traidcraft


Oxfam Masco chocolate


Equal Exchange


All brands have the Fair Trade logo.
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The Chocolate Party Game





Time: 15 – 20 minutes


What to prepare: A bar of chocolate (buy Fair Trade Chocolate!), a scarf, hat, gloves, knife, fork, plate, table and a dice.


How to run it: 


The group sits in a circle/line and takes in turn to throw a dice. When a six is thrown the person rushes up to the chocolate table, gets dressed in all the kit and tries to cut up the chocolate into squares and eat it before another person throws a six. Once someone else has thrown a six, the first person must take off the kit and return to his or her team.


When they get a six, team members can give their go to another member of their group who has not yet thrown a six or had fewer goes. The game finishes when the chocolate is gone.


Variation: This game could be linked to the chocolate quiz or Ricardo’s story by opening a discussion about who makes chocolate, where the raw materials come from and where the money we pay goes.





The Answers


(b) The cacao tree, or ‘theobroma cacao’, which means food of the Gods. Each tree produces 20-30 pods a year, which contain cocoa beans. The annual crop from one tree makes just one kilo of cocoa.


(a) Ghana. Both the Ivory Coast and Brazil produce more, but Britain introduced cocoa to Ghana during colonial times, and still gets most of its cocoa from there.


Mars (30%), Nestle- Rowntree (28%) and Cadbury Schweppes (26%)


Although cocoa is mainly grown in the South, the chocolate market is dominated by huge multinational companies controlled by the USA and Europe.


Kit Kat 50 Kit Kats are eaten every second of the day! This brings in £160 million a year to the manufacturer.


( c) None Most cocoa beans are grown, dried and fermented by small independent farmers and then sold for processing. Chocolate companies can make more profit by processing and marketing cocoa than by growing it.


(b) It has more or less halved 


The costs of our chocolate bars may go up each year, but so many countries have been encouraged to produce cocoa that buyers can play them off against each other to get prices down.


(a) It costs more to export


The problem isn’t the cost of transport, but the taxes charged by rich governments on goods entering their countries. These are much higher for processed goods like chocolate than raw materials like cocoa beans.


( c) 16% With these high taxes, the European Union protects its own processing industries and ensure countries like Ghana continue to produce cheap cocoa beans for our consumption.  





� HYPERLINK http://www.fairtrade.org.uk ��www.fairtrade.org.uk� The Fair Trade Foundation


� HYPERLINK http://www.christian-aid.org.uk ��www.christian-aid.org.uk� Find out about Christian Aid’s trade for life campaign





� HYPERLINK http://www.traidcraft.co.uk ��www.traidcraft.co.uk� Company supplying fairly traded goods


� HYPERLINK http://www.dubble.co.uk ��www.dubble.co.uk� Comic Relief supports this Fairly Traded chocolate bar





Ricardo’s Story Riocardo de Silva is 12 years old and lives with his family on a large cocoa plantation in Brazil. All nine people in his family work on the plantation collecting cocoa beans, which are used for making chocolate by large multinational companies in their factories in Europe and North America. During the harvesting season Ricardo’s family pick the pods from the trees. Working in pairs, one person then splits the pod with a machete while the other scoops out the beans.


Even though Ricardo has worked with cocoa beans all his life, he has never actually tasted chocolate. Even if he wanted to he could not afford to buy it. He gets less than 30p a day. 


People have often lost their jobs on the plantation when the amount of Brazilian cocoa beans needed by the large chocolate companies fell. The plantation owner did not want to loose money so he fired some of his workers. Sometimes, the price of cocoa beans has dropped on the world market. When this happens Ricardo and his family are paid even less. There are 3 million children working as hard and earning as little as Ricardo in Brazil today. (From the GAPP Pack and originally One World Week 1994, DEFY)
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